Moo Tl

Publication

ARCHITECTU RAL

N INHLSHOD
W RSN

5002 | Z0

AL

KRN g

BhoNoig

5 3 b H
=

THIH-MY HS

EaMNYd MDD
-

R

4

M EN e FIL L AL

AL E

Matteo Thun

&Partners
Via Appiani 9 Tel. +39 02 655 69 11
20121 Milano Facsimile +39 02 657 06 46

Publication Page Language
Architectural Record (UK)  112/115 English
Issue Product/ Project

February 2009 Hugo Boss NY, New Concept Store

, "T =

-

WA mE W ww

ALSO:

YALE ART AND
ARCHITECTURE
BUILDING,
® |NNER-CITY ARTS,
BT MUSEUMOF THE
| . ROMAN THEATER

OF . CARTAGENA

www.matteothun.com

mail@matteothun.com



Publication Issue Page

Architectural Record (UK)  February 2009 112

12 Hugo Boss, Mew York City
Murteo Thun & Partners

NT Wilkahn Japan, Tokya
Moez

121 La Rinascente, Milan
Lifselucrz Divvidsan Sandilarnds

125 Section products

Who among us isn't iffluenced by light or its absence? Perhaps nowhere is this more apparent than
in a sates environment, where fighting can make or break the deal. The architects of the following
profects all exhibit fight-savvy approaches to architectural interiors. Their designs demonstrate
bath simple and complex solutions to their particular venues; a trend-selting retail boutigue in New
York Cily's Mealpacking Districl, the lop floor of a department store in historic Mian with views of
the Duocmao, and a sunfight-starved furniture showroom in downtown Tokyo. Employing but never
abusing the wealth of emerging technologies available, each architect collaborated with a lighting
designer, and in 50 doing devised 4 successful plan in which space, materials, and iliumination
combine fo enhance the buying experience — wltimately resuiting in 5al2s, LindeC. Leatz

Matteo Thun illuminates
a new concept for Hugo
Boss in New York City

By Linda C. Lentz

ilan-based architect Matteo Thun strives o “respect the
soul of a place.” 5o when the German fashion giant Hugo
Boss tapped him to design a new concept shop that would
showease all of its tony brands within a gutted former
toed market in Mew York City's Meatpacking District, he developed
a program influenced by the site’s gritty past and urban locale, Thun's
design for the store also reflects the corporate image he began crafting
with his architecture in 2006 for the Switzerland-based headguarters
of the company's Strategic Business unit. There, he devised a daylight-

filled, low-lying building that nestles into a bucolic setting—its glazed

curtain wall enveloped by a wooden ltticelike "super™ structure v
ative of the surrounding vineyards

The architect realized this srategy for the New York City
space through a seemingly simple yet intricate intervention. He fit
rwa thirds of the Hllllc‘d 4,035-sqquare-foot interior with 2 scaled-down
maodular variation of the Swiss headquarters’ cross-hatched super-
structure. Made out of white oak, this curvilinear grid is much more
than an architectonic reference, however, It creates a bold yet inviting
juxtaposition with the old market’s original concrete structure, which
Ihun left viroally intact as a raw backdrop. Additionally, the arched
trellislike form provides o fexible base for the store'’s lighting and dis-
play systems. “It's pure function,” says Thun. “And it never touches the
structure of the building =
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A white LED Kelvin
mixing system washes
the brick wall and
calumns, reflected in
the focus wall (above).
A spquenced system
controls LEDs on the
new wall and in the

lattice celilng (ieft).

Iedesignaccommodatesthetemporarynatureofretailvenues,

explainsthearchitect,” | Theshop| iscasy tokeey

.'.hli'\lrl'!:,.hll sviable.” Yet
rint were left as
pt the old con-

everything is removable, and the finishes and foor

close 1o the original as possible, For instance, Thun ke

crete Meor—only smoothing and polishing it. He stripped one wall to

the brick, Opposite, he insulated a common wall with o neighboring
boutique, faced it with deywall, then painted it a neuteal gray, He kept
the columns as they were peeling and partilly steipped

Werking with American lighting igner All. Weissbard

'|‘|']I1|‘\|I.' imternathiona "-.{II-l"\" IFI- 'I.‘ﬂ.:lrl{ 2Nng |||'|'|L' ASSES .|:d,|||||_'\ Fura i||-|';||

lations, theater, opera, dance, exhibitions, and video—Thun then fio-

cused on a lighting scheme would not only set the stage for an

cohanced shopping experience but intrigue passershy, no matter what

the time of day or pight. In essence, he claims, “The investment is just
else,”

cording to Weissbard, his job was
bient look where evervthing—obiects and merchanc
dramatic through the use of light, *We wanted 1o keep the ambient lev
cls dark, much darker than those typically found in Hugo Boss stores,
and devise o system that would pull everything out from this void.” At
the same time, the design team focused on “highlighting the character
of the walls to maintain as much of the character of the bui
could in the

light, and nothin
A

establish a certain am

—is made more
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The Lattlce struck
houses LED systems
{left). Dressing rooms
are bathed in girect and

re

indirect light {abowe).
One can ses through
tha fecus wall fram
the dressing rasms
[apposite, bottam).

g plan combines several types of lighting, Besides

de track lights directed at merchamndise—sel o

. brown-lacquer, leat and glass disploys
different LED svstems wash the walls: a Kelvin mixing system that

ranges from warm to cold for the brick wall and an RGE (red, green,

hlue) and white one for the painted «
wall.™ W

e pak strecture’s vertical scgments, as well as in washers installed

| epposite, dubbed “the new

eisshard located the wiring and LED maodules on the back side

413

atthe top ar m of both walls. The building's concrete-faced stecl
em as the b |

*Then there is whar we call the “starry sky

columns are wash sthe same Kelvin s ck wall.

says Weisshard.

A series of small LED spots placed at the intersecting points along the

latti

Lacias v il\.l.l.'.' suUrlade prov

a low=res
or example, the cobor and level of light
rse of the day. At night, the lights di
| becomes promin
¢ a pal

for local stencil artists, receives the same treatment—with ¢hanging

can chang

rected on | wrments turn off so that the

The RGR-litwall, which

the architect claims will soan beg

light effects animating its surface.
o eontrast with the raw main space, Thun created luxurious

ms at the ba "the s

dressin ind a privacy “focus

eclive & SNFORY

will™ m of highly re taupe mirror

fromm the front, transparent window from behind. Topped by a
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red velvet drapes, and ample mirrors,
w ideal far seeing the
ted by the

» area 15 bathed in a warm, br

Here, indirect fluorescent cove lighting is suppo

v ol direct unhilterad light—to complement skin tones—in the

leliers

form of elegant incandescent ch

shard. "In

| wanted & system that is quite flexible,” says We

the end, we created one thal we i am, but that |stare persan wel| can

rie installed, the

IFOCESS, GO0E Programs

sty lesired en

[ can select Mrom dilferent lighting sequences to suil the

vironmeenl—whether that be for selli houirs, o

ring day or eveni

waya W

for situntions when the store 1% o

SLCIT Can ovien I,'\- ¢ !|l|'|. -|_'_r.| mmed o s I 1o van

vents, such as par

ties and art installations. " The space is very flexible in that sort of wa

b says, “In's not locked down 1o just the [demands of| the store.” =
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