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Not many designers take such a
holistic approach to designing for
life as Matteo Thun and Antonio
Rodriguez. Thun has been a

major influencer in the world of
design since the 1980s, and we
took a moment at the opening of
Matteo Thun & Antonio Rodriguez
new China office to discuss their
philosophy.
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he Shanghai office of archi-
tects and designers Matteo
Thun and Antonio Rodriguez

is tucked away in a beautiful old
building between off Nanjing East
Road. Spiraling up four floors, it is a
worthy extension of the company’s
headquarters in Milan where a mul-
ticultural team work under the lead-
ership of Thun and Rodriguez on an
international level.

When I met them in Shanghai, I
found them puttering around their
large roof garden inspecting the
herbs and vegetables that were grow-
ing there. Dressed in stylish clothes
straight off the streets of Milan, both
designers have an easy air about
them and were completely down to
earth despite having already carved
out their place in design history. The
Shanghai office’s manager Caterina
smiles apologetically: “Sorry about
the mess, we haven’t had much time to
clear up from the party last night,” she
says, referring to the plants and chairs
strewn about the patio table. She
didn’t need to apologize of course, all
the remnants of the party only served
to add a casual, lived-in atmosphere
to the sprawling rooftop, bringing a
touch of Italian charm to the center
of Shanghai, letting you forget for a
moment that the tip of the enormous
Shanghai Tower looms on the skyline.

Walking around the office, I saw
many photos of the practice’s previous
projects on display. One thing that
may strike you when you look at the
Matteo Thun & Partners’ portfolio is
the range of projects they have worked
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®® |1/c count sustainabilir
and stylistic longevity to 5?
the main and most important
characteristics throughout all
our projects s

on; from the minute details of a set of cutlery to the
grand scale of a holiday resort. While many firms fo-
cus their attention on one discipline, Matteo Thun and
Antonio Rodriguez prefer to describe themselves as
“working from micro to macro” - covering all aspects
of a design project. “We just finished a hotel project
for JW Marriott - an entire island facing Venice,” Thun
explains, “we designed the master plan, created the
landscaping, developed architecture, interior, and styl-
ing. Working this way means that all different parts
harmonize and come together as one.” Amongst their
team are people from over 10 different nationalities,
from German to Irish to Greek and Chinese. Their
team of 60 professionals includes architects, interior
designers, product designers, and graphic designers
work inter-disciplinarily and collaborate on different
projects together.

“For us, good design means simplicity,” Thun
goes on to say, “Moreover we count sustainability and
stylistic longevity to be the main and most important
characteristics throughout all our projects. Less weight
and more light, pure and clean lines, save resources
and energy. We are always searching for iconic form
and to create things that people can understand intui-
tively. The goal of the innovative design items created
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by us together with our team is to influence the evolu-
tion of everyday life.”

Despite over 30 years in the industry, their ev-
er-passion for the details in everything is evident. The
moment they saw me approach, Thun immediately
noticed the colours I was wearing: “Oh! Let me take a
picture!” he exclaims, “Your hair and your pants are
the same colour, was that deliberate?” Giving a tour of
their newly opened office, they stop to point out some
of the photos of their work on display. “You see this
picture here?” Thun asks, “It is not very good, the jars
in the photo are made of Murano glass, the best in the
world. But can you tell from this photo that this is the
case? No!” Thun and Rodriguez have strong feelings
about high quality craftsmanship, and will tirelessly
praise the things they see as worthy... like the “fisher-
man'’s chair” for example. “This is the lightest chair in
the world,” the designers explain, admiring the neat
and simple piece of furniture in front of them, “There
are only two families in Italy that make them, and they
always complain to us that they cannot make enough
chairs in a year to fill our demands.”

Thun and his team make an effort to treat every
single object they create with the same attention,
whether it’s a faucet or an entire resort. The practice
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In the 1980s, Thun was one

of the co-founders of the
Memphis Group, an ltalian
design movement that helped
to shape form and style
throughout the 1980s. The
group often incorporated plastic
laminate and was characterised
by colourful decoration and
asymmetric shapes. The
Memphis Group's dessigns have
been described as "bizarre",
"misunderstood", "loathed", and
"a shotgun wedding between
Bauhaus and Fisher-Price".
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works with a range of materials to realise
their clients’ visions, but Thun’s favourites are
natural stone, wood, and ceramics. He says:
“We mainly work with natural resources and
are always keen on using building materials
from the surroundings in order to reduce
transport costs, that consequently means
reducing visual pollution and noise distur-
bance.” Building and creating with sustain-
ability in mind is high on the agenda, Thun
advises young practioners: “Every architect
and designer should aim for innovation, save
resources and energy, take cost engineering
serious and think of how to dismantle a build-
ing or how to dispose an object while design-
ing it. Our most important pillars in the crea-
tion process are simplicity, sustainability and
stylistic longevity.” With nearly four decades
in the field, Thun has seen plenty of trends
come and go, rather than follow the pack, the
designer says: “We are always searching for a
timeless design, for our product design as well
as for architecture and interior design projects.
Architects have become ‘Life cycle engineers’
in the recent years. An architect today has to
act as a director and must oversee and instruct
the orchestra.”
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Matteo Thun, born in 1952 in
Bolzano, Italy, is an architect
and designer who has created
iconic designs for companies
as diverse as Swatch, Illy,
Hotel Missoni, and many
more. Antonio Rodriguez,
born in 1963 in Spain, was
made a partner at MTP in
2003 where he is responsible
for the partnership's
industrial design.
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