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JW Marriott Venice Resort & Spa | Project Review

JW Marriott Venice

Resort & Spa
venice, ltaly

Award winning Milan based architecture & interior design firm, Matteo Thun & Partners, creates
a new look for one of the world's top luxury resorts - the JW Marriott Venice Resort & Spa...

here is something strangaly relaxing about
arifting through the vein-ike canals cn the
narrow gondolier above murky waters.
Vienice s charmed through its location as
wel as its cufture, much like the award-winning
JW Marriott Venice Baesort & Spa, whch captures
tha heart of the city from a uniqua perspectia.

Surrounded by the Laguna Veneta's calm water
and sating n between the Lido and maniand
Itady, the hotal is intimate yet enchanting. It's also
a8 place where memonas are made and barsly
forgotten, For Mattee Thun, founder of Matteo
Thun & Partners, this was very much a highlight
of the expenance when rastoring the buldngs 1o
create the new hotel. *| have revived the same
emations that | falt vhen visiting Venice as a small
boy with my parents.” He says.

The property is located on its own privats isand
st a few mies off San Cements. Artificialy
created around 188011870 with recycled sand
angd sol, the sland was intlaly owned by the
Royal Family and soon becamea the Venica
Municipality. Over the decaces it has changed a
lot: from deposita to sanatorium to a research sita
for scence and sea technologes, “This has ed
to tha construction of mary different buldings in
different perods and with diverse size, structure
styie and function... thus making our waork
extremaly interesting and stimulating and makng
tha island a uniqus place 1o stay.” Explains Thun.
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The 265-rcom property has bean sensitively
restored to urwel the histonc buidngs while
ncorporating sustainable, modarn and elegant
design, Thun explaing, “The design theme was
definitely gman by the location. As the island is
a state protected landgscape, we conserved the
20 historic buidngs as much as possble by
;_‘z;:piying_;, for example, a bax-n-the-boax-conceot,
to regenerate the ongnal structure of the
andscape of the isand and 10 axpress ourselves
with the ntenor design emphasising a link
Detween Mendr and cutldoors, p'l-.'lc,‘rginu waso
windows and glazed fagades whersver possible.”

The badrooms and sutes, some with private
pocois, are simply decorated with localy mage
oricks, glass and tiles o refiect the artisana
talent and styles of the region. s rooms and
suites offer both stunning views of the city, as wal
& secixied escapes into wonderful gardens.,
Localy scurced-bricks on the outside create
mpressive arches, which |uxtaposse wooten
window frames. "We have used soft fabncs,
wood, glass. For example, specificaly for this
project, we have created the Laguna lamp for
the Htalien brand Artemide, made with glass and
nspired by the misty atmosphera of the saa in
winter, And we have used the typical ‘Briccoe’,
the wooden poles directing navigation on tha ssa
and In the canass, for some of the conference and
bar tables.” Says Thun.
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Interior Design: Matteo Thun & Partners
Brand: JW Marnott
WY, JAVENICE.COm
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What Is your role at Matteo
Thun + Partners?
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Tell me about your rode on JW Mamott Venice Resort
& Spa, - what was it ke working on the hote!?
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Why do you think your company was awarded the
projact?
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What was the nspiration behind the design concept
of JW Marriott Venice Resort & Spa?
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How long did it take to bring this project from
concapt to completion?
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How many people did you work with on the design
project?
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What was the highlight of the project for you?
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Were there any particular challenges? if so, what
were they?
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Leading architect and designer, Matteo Thun of Matteo Thun + Partners speaks to Can Faik about the
great opportunity he had in transforming the JW Marriott Venice Resort & Spa...
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Have you noticed any particular trends In hotel
design?

Sinca them 13 rpadveor vou camot maeke any mistalea!
What makes Matteo Thun + Partners different to
other design companies?
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How would you define your "Hotel Style'?
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What's the biggest change you have seen in hotel
design?
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